§ Alistis a "Permission Asset.” Provide
svalue and you can build relationships

Email is the original social media
% superstar, and its stil the champ.
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=3 “Join Our Mailing List" by itself is

g Make sure there i real value, not advertising

What nformation do you have | Avoid things like a7 Day Tutorial
that can help your prospects? | 9 Series.” Interesting in buying will wane.
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~— . Give people advice the can act on now
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Even Word can export to PDF
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(jllyou don't have Word, use Open Office, it's free.

\_ - vseecomem Creation Mind Map for tips
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() Anything you can imagine, from lectures
8 10 slideshow presentations.
A This is a large topic that needs i
B create a Landing Page” for your ofter own mind map. Stay tuned.
e Landing page s the top ofyour sales “funne.
2 Blog mentons | —— "B sre 0 et au Free Rt
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L send prospects nere any way you can.
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~— Allmajor players offer conversion tracking.
Metrics
35 Ot wattc — Setup Goals in Google Analytics ff — You are using Analytics aren't you?
You can use Goals and Conversion Tracking
atthe same time, read about it here.
Landing Page Mind Map coming soon.
/" @ Get on the mailing list.
/o Clearly communicate what you are offering,
Even though this offer is “Free it does Highlight "selling® points and benefits of
| (&%) Highight *selling” points and benefis o
||/ # Treat your offer like a product for sale. @ have value. Consider using "sales” copy &) getting s oter
Il and designing the page 10 reflect tat.
(&5 easy o crese custom forms
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List Building
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AN
"~ There are many others.
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¥ sign Up rorm Sign-up fortips, bog updates, and ather goodness. We don't amal ofen and we never send junk. You can
unsubscribe with a click if you change your mind.
We'll send you a link to Download the Content Creation Mind Map.
_ Requesting too much info from the user _—— Just tell us where to send it
gcm,e only essentially fields — 2 wil suppress conversion rate
First name:
| Email
\ *me 1o Confirmation page — ' Reauire optin confirmation before fulfiling offer
CONFIRM YOUR EMAIL ADDRESS
Thanks for signing up!
Befors wa can send you the download ifo we need you o confirm that you are the ownsr o this emil
Email Capture Process Tell them exactly what they need to

" address.

[E3 confirmation Page. o' do and what will happen next

1. Check your inbox for the email we just sent.
2. Click the link in that email to confirm your address...

And we'll send you straight to the download page

€ Your emalservie will send ths.

& vou received their request

- Repeat information on Confimation Page {—— Name the thing they requested
Bl confirmation Email o e e < v g they req

¥ What will happen when the link is clicked

\ Set confirmation link to redirect to

- — @ This s a setiing with your email service, e.g. AWeber
& your Offer Access Page o g with s [

MIND MAPS

‘There are two version of the Content Creation Mind Map available.

Just right.click on the links below to save the files to your computer.

1. Super cool interactive version. Expand and collapse areas of the map. You will need the free MindManager
viewer

# Download links and instructions.

2. Adobe PDF version. The entire map i already expanded. Zoom and scroll your way around

[ Let us know if you have any questions.

ffer Access Page
R otr ccess Pa \ Enjoy.

- ¢ Contact info ——— @ Optional. Depends on your offer

\ Do this if you're using AdWords or other
@rrc to promote this offer.

Putting your tracking code here means
you will only count people who have
complete the emal confirmation process

D as conversions.”
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@ 7his s 2 courtesy emai

/
\ B Follow-up email —— ¥ Setup AutoResponder {—— ¥ Include lnk to Offer Access Page
\

¥ Provide contact information



