
List Building

Why build an email list?

A list is a "Permission Asset." Provide
value and you can build relationships.

Email is the original social media
superstar, and it's still the champ.

Single or Double (also called
"Confirmed") Opt-in?

In general we recommend using
. The Email Capture

Process outlined here is one way to do
this and keep the conversion rate high.

Proof that someone opted-in
This can make your list more portable to
another email service.

Far fewer SPAM complaints

Fewer unsubscribe requests

The Offer

Give people a reason to sign up
"Join Our Mailing List" by itself is
usually not much incentive.

What information do you have
that can help your prospects?

is easily shared.

Make sure there is real value, not advertising.

Give people advice the can act on now.

Avoid things like a "7 Day Tutorial
Series." Interesting in buying will wane.
People never buy before the "free" stuff
has been fully consumed.

"Rule of reciprocity"

Formats

Free Report

Adobe PDF Everyone can view it.

Even Word can export to PDF

If you don't have Word, use Open Office, it's free.

Video

See Content Creation Mind Map for tips

Anything you can imagine, from lectures
to slideshow presentations.

Create a "Landing Page " for your offer.
This is a large topic that needs its
own mind map. Stay tuned.

Driving Traffic

The Landing Page is the top of your sales "funnel."

Send prospects here any way you can.

On-site promotions

Blog mentions "Be sure to get our Free Report..."

Graphical Ads Create a representational image of the offer A "book" for a free report

Paid Advertisements

Pay Per Click (PPC) Advertising

Google

Microsoft

Yahoo

Facebook

Other types

Metrics

Measure your results

Paid Advertising
Google AdWords Conversion Tracking

All major players offer conversion tracking.

Other traffic Set up Goals in Google Analytics You are using Analytics aren't you?

You can use Goals and Conversion Tracking
at the same time, read about it here.

Email Capture Process

Landing Page

Landing Page Mind Map coming soon.
Get on the mailing list.

Clearly communicate what you are offering.

Treat your offer like a product for sale.

Even though this offer is "Free" it does
have value. Consider using "sales" copy
and designing the page to reflect that.

Highlight "selling" points and benefits of
getting this offer.

S ign Up Form

List Management Services

It's easy to create custom forms.

Greatly simplifies managing your email list.

Improves deliverability
Major providers stay "whitelisted" with
major email providers

Our favorites?

A Weber Communications

Mail Chimp

There are many others.

Choose only essentially fields
Requesting too much info from the user
will suppress conversion rate

Redirects to Confirmation page Require opt-in confirmation before fulfilling offer

Confirmation Page
Tell them exactly what they need to
do and what will happen next.

Confirmation Email

Your email service will send this.

Repeat information on Confimation Page

You received their request

Name the thing they requested

What will happen when the link is clicked

Set confirmation link to redirect to
your Offer Access Page

This is a setting with your email service, e.g. AWeber.

Offer Access Page

Download links and instructions

Contact info Optional. Depends on your offer.

Conversion tracking

Do this if you're using AdWords or other
PPC to promote this offer.

Putting your tracking code here means
you will only count people who have
complete the email confirmation process
as "conversions."

Follow-up Email Set up AutoResponder

This is a courtesy email

Include link to Offer Access Page

Provide contact information


